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The most important skills for someone in my job:
Analytical skills, used for different types of projects, from research 
in order to tell the consumer behavior story gathered from data 
insights, to curiosity in questioning how things work, to math-
based analytics in order to evaluate campaign performance.

I graduated with an Ad/PR degree in:
May 2013, Psychology minor

I was a member of:
UCF AdClub, Ad2Orlando

The places I interned were:
Evok Advertising, MMGY Global, Anson-Stoner, Starcom 
Worldwide, 4As

My first job was: a part-time Media Assistant at Anston-
Stoner during my senior year after interning there for a semester. 
After graduating, I was a Media Associate at Starcom Worldwide 
in Los Angeles on the Disney Channel account. 

What I thought I would be doing after graduation: 
Working for a big and well-known agency on big and well-known 
client accounts in a big city (can you tell that I’m drawn to BIG 
things?!). Determination and the drive to succeed will take you 
there! 

The best part of being an Ad/PR major was: the diverse 
background you can get via class selection. I was able to take a 
lot of sociocultural science classes in psychology and sociology 
and that allowed me to minor in psychology, which is a great 
complement to an advertising major, especially if you’re interested 
in working in strategy (account planning or media planning).

The class I appreciate more than I thought I would:
Advertising Copywriting. I knew I wasn’t going to go into the 
creative part of advertising, but I was surprised to find out how 
much I enjoyed this class. I feel like this class gives you more 
than just copywriting skills–it teaches how to market a product 
creatively beyond the use of words. 

What I miss about UCF is: the diversity. All of the different 
kinds of clubs (there’s something for everyone!) and events, like 
cultural showcases, concerts, comedy shows, etc.

While you are in school be sure to: soak up as much as 
you can. Ask questions. In class, after class to your professors, to 
other students who are interning where you may want to intern or 
interning in a discipline you’re interested in, to the professionals 
who work where you intern. It will allow you to learn about 
not only what you’re interested in but will also give you the 
opportunity to find out that maybe something you thought you’d 
like isn’t for you.  

What I wish someone had told me before I 
 graduated: it’s never too early to start interning. It will not only 
give you great experience but also maybe the opportunity to find 
out you don’t like certain disciplines. 

What I love about what I do: that you get to learn so many 
new things. I like to question how things work and why they work 
the way they do–and that’s exactly what strategy is all about. I 
also love to learn about new technology, and when you work in 
media–especially in digital and in the entertainment space–it’s all 
about staying current with the latest technologies.

The most important skill to have in this field is: 
being personable. You work in teams made of people with dif-
ferent personalities so it’s important to learn how to work with 
people who may have a different personality than you or think 
differently than you. It’s also all about relationships–not only with 
your teammates but also with your client. So learning how to 
build and maintain relationships is extremely important. You also 
never know what kinds of opportunities may come your way from 
the people you build relationships with. 

Parting words of advice for future #adprucf 
 AlumKnights:  Follow your dreams. They really do come true 
if you work hard to accomplish your goals.

Julianna Ossa
Senior Integrated Media Planner  - Maxus Global Media  Los Angeles, CA 
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