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The most important skills for someone in my job:
confidence, enthusiasm, humility

I graduated with an Ad/PR degree in:
2012 with a minor in: English, Business and Anthropology 
(Minors don’t matter)

I was a member of:
UCF housing, Volunteer UCF, and a zillion other clubs 
(these don’t matter all that much either).

The places I interned were:
Royall Media, Gannett, Moxie, MRY, Tcreative, Evok, 
Columbia University.

My first job was:
 Junior copywriter at D4 Creative Group in Philadelphia.

What I thought I would be doing after 
 graduation: 
Copywriting! Nailed it.

What surprised me about the transition after college 
was:
Having no set plan for the next 4 years for the first time in 
my life.

The best part of being an Ad/PR major was:
The curriculum was flexible enough to allow the time for 
real world experience.

The class I appreciate more than I thought I would:
Honestly, all my online classes. These allowed me to work 
education around my intern schedule. I was able to get all 
my classes to only two days a week for 3 years, allowing 3 
days a week to gain real world experience. 

While you are in school be sure to:
Intern, intern, intern. You’ll rarely be asked where or what 
you studied, or what your GPA is. You WILL be asked 
where you’ve worked and what you’ve done. Always ask a 
lot of questions. And if you are trying to be a creative, start 
on your portfolio, well, yesterday.

What I wish someone had told me before I 
 graduated:
It’s very easy to get pigeonholed in certain types of brands/
agencies (pharma, beauty, fashion, finance, shopper, retail, 
etc). Don’t take a job if it’s not exactly the type of work you 
want to be doing. It’s harder to move around to different 
teams within an agency than you might expect.

What surprised me about starting a career:
 How the industry is kind of like one giant high school-
Who you work for and what brands you work on help 
others decide whether you’re popular or not.

Parting words of advice for future #adprucf 
 AlumKnights:
Stay in touch with everyone who has ever helped you. 
Make sure they know how much you appreciate them and 
never take advantage.

Jessica Lomasson
Senior Copywriter - Arnold Worldwide New York City,  NY

FUN FACTS 

If a  typical  day in  my job had a theme song it would be: 
 “Hot N Cold” by Katy Perry 

My Netflix guilty pleasure: The Mindy Project.

My motto:  Being talented is important. Being nice is even more 
important.

for more follow #adprucf


